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Instructions to the candMes N v
1) All questio coniﬁdsory
2) Figures té rtgkt&indtcate Sull marks.
3) Draw n‘&a‘t%labelf d diagram to support the answers.
4) Mak& essatagassumptwns wherever required.
N
01) Solve aﬁ§ 5 [5x2=10]
a) Outlme dlfference between Growth and Maturlty*stages of Product life
cyeIe A,
b) Relate mass marketing with relevap\xt:;\e:’mmpl‘ég“ |
c) Describe PESTLE analysis mm“ »\:f "
d) Define Value proposition (- ~
e) The term used where the marketer can’t foresee the consequences of the
marketing activity pra@& by him is called
N "o
i)  Marketing myW ) \?‘
i) Zero moment of tru(lt
S D Uty
111) rop error \&:
iv) Product failure A
f)  List the various types of PLC
g) Describe Brick and Click Model
h)  Which one is not a part of marketing mix Q ) koS
. S

1)  Product ~ N,
ii) Price W
N A ;"
i) Packaging N
iv) Physical evidence S

A

RTO.



02) Solveany 2. [2x5=10]
a) | Distinguish between Customer Satisfaction and Customer Delight in
hospitality sector with referenceto services offered.

b) Considering Market Segm“éﬂiation Identify the bases for market
segmentation for cgmsum{g goods.

c) Holistic Marke: i}@Origmation involves various elements. Explain it.
L\, 4

~NY 2
03) Solveany 1. 0 S [10]

&Y., Ny : :

a) Choq;ﬁg' the different buying factors for Tourism as a product
dem@trate;&ré comparison chart for organizational buyer behaviour and
caﬁ'sﬁ‘mgbb%ying behaviour for tourism industry.

rN\w\ ": OR (h‘
O . LY . s
b) Marketing managers have to take and revise their marketing decisions
N . . . \..7 .
considering the changes in macro environmental forces. Illustrate with
regards to various macro environné{’hal factors.
n(’:’

N S
04) Solve any 1. \;“3\ @:\’ [10]
a) Appraise various steps %s R_Qshi Khanna an aspiring student of
engineering will considq&l’nilerbyﬁng Laptop for Personal use.
7 oR
b) A company produc}g tq@hpaste is planning to launch mouthwash as
well. Point out micro enVironment factors for the same. KaY
o) e,
> f\ﬂ;.
Q5) Solve any 1. N0 o]
a) Positioning is very important for conversion of t %rgl ted customer
into actual customer. Justify it with example of Batiking {n@stry.
N w
OR RN
b) In today’s competitive market extended % Ps"a?e very important.
Support the statement with reference to tal&{'\, mdustry.
Y N
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